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U.S. Distributor Import Market – $20bn Opportunity

The wine and spirits import market in the United States offers significant opportunities for 

growth, especially through direct partnerships with established distributors across key 

states. Unlike retail-focused operations, our strategy is centered on importing and 

supplying distributors such as Direct Wine (NY–NJ), 3Sheilas (AZ), Gulf (FL Panhandle, 

Alabama, Mississippi), as well as partners in Florida, Nevada, and California (B&R 

Distributors and others). These networks allow us to access a broad spectrum of regional 

markets and ensure steady volume sales.

Our commercial approach is designed for wholesale efficiency: we sell by the pallet with a 

clear objective of scaling to full container orders. Beyond simply supplying products, our 

unique advantage lies in the ability to create customized cuvées and tailored spirits that 

directly align with distributor market needs. This flexibility, combined with low production 

costs through our extensive network of vignerons and cooperative cellars in Europe, 

enables us to provide competitive solutions and effectively offset the recent 15% import tax 

impact.

Logistics play a central role in our value proposition. We have secured partnerships that 

provide competitive freight rates and streamlined operations, ensuring that logistics costs 

remain low and predictable. Depending on our partners’ preferences, we can operate 

either FOB New York in partnership with Direct Wine, or deliver directly to distributors’ 

warehouses upon port arrival. This dual system ensures adaptability to different supply 

chain models and simplifies procurement for our clients.

Overall, the U.S. distributor-focused import market offers immense potential for growth. By 

combining bespoke product development, a strong European production network, and 

cost-efficient logistics, we are ideally positioned to support distributors in building 

competitive portfolios that respond to evolving consumer demands nationwide.





The wine and spirits market in Florida isone of the most thriving in the United States, 
driven by a growing population and a constant influx of tourists. These factors 
contribute to a steady demand year-round, with noticeable peaks during tourist 
seasons. Miami, Orlando, and other urban and touristareas play a crucial role in this 
dynamic, boastinga vibrant bar and restaurant scene that fuels consumption. This 
robust demand is alsobolstered by the state’scultural diversity, which influences 
consumerpreferences and creates opportunities for a wide range ofproducts.

Current trends show a rising popularity ofcraft cocktails, a sector where Florida

particularly excels, especiallyin its coastalregions. Themedbars, often locatedin 
tourist hotspots, focuson innovation andcreativity, attractinga diverse clientele 
seeking unique experiences. Simultaneously, wine consumption is also on the rise, 
reflecting a population that is becoming moresophisticated and influenced by global 
trends.The market’s growth potential is significant.

The increase in imports of exotic wines and spirits meets a growing demand for

internationalproducts. Furthermore, the rise of online commerce makes these 
products more accessible,allowing consumersto diversifytheir purchases.Initiatives 
focused on customer experience, such as wine tastings and mixology workshops, 
furtherenhance the market’s appeal by creating opportunities for engagement and 
customer loyalty.

Overall, Florida's wineand spirits marketis well-positioned forcontinued growth, 

supportedby favorable trends and anevolving demand.

F l o r i d a M a r k e t o f $ 8 , 2B n



ASIAand Florida
and Florida



40%

22,15%





50% 5%
- Labelprinters- N e w

references  -
P r e m i u m  wines  
C -  Shpaimr i tpsa
-gne.

5%
- P a i d  Adsonwinebrands
- P u b l i c  relation
- Events
- Social  Media  contents
- We bs i te  u p d a t i n g

4 0 %
- Growthsalesteam
- BDR’ s
- Log is t ic  t e a m
- O u t  of state appl ication
- C o n t e n t  creators
- A n d  more…

-- GAprappshcicretaotoiolsn for cl ient
- Log is t ic  software

Business 
development

Product Technology Marketing

ROUND SIZE

$US500k







75,47%

Produit

9,41% 7%

PayrollCommission Rent

0,91 0,61% 6,60 %

Marketing Net profit

Net profit

cac



year 1

3,29

2,95

year2 

11%

3,92

year 4 

8,5%

4,88

4,25

year

14%

USD$

Millions

year 

19%

Growth



$2 313 888

$254 551

$3 292 800

$2 542 368

$$3 916 800

$2 966 688

$268 353

$950 112

$4 252 800

$313 978

$1 057 632

$4 876 800

$3 619 488

$1 257 312

$2 956 800

$642 912

$257 472

$750 432

$3 195 168

$303 978

Sales Direct Cost 
of Sales

Gross Margin EBITDA



$0,62

$1,41

$0,42$0,32$0,05

Some additional fees may apply : distribution fees for $0,42 depending on FOB NY or direct delivery
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